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Smtzerland S strategy and expertences 4L 7 774% & Rolf Frei Ak

. Rolf Frei, Director Swiss Office Taipei

Tourism....... oosns, LB ITHE T

Swiss people (8 mio.) are world champion: 87% take vacation, 2/3 of the trips are abroad

(20 Mio. trips within Europe, 1.5 Mio out of Europe) . I,'%,’ Y (800 ) + 7‘ 3 1 87T%A T
World Tourism Organisation: 2015, record 1.14 Bio. Tourists, 4.7% more than 2014 % 4 }i iF):s » 213 ‘,'7-3% 7 I W i ( g—\-'}klj i”t
OECD: By 2030, number of tourists will double

A= 2 2 % -
Mass tourism puts pressure on World's Eco-System P\ 2 + é] =X %\/’Lr fl?: ek 150 13] =k )

World heritage sites suffer: Angkor Wat, Machu Picchu......

c R Rk é_\ Xzt 12015 #egiE 114

BT > K 2014 E & E 4.7%

United Nations declares 2017 as the International Year of . @el g £ VR A Bodids
Sustainable Tourism for Development OEC PR 2030 £ 5 L HRRR G

=) tourism destroys what it is looking for
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Switzerland never had.natural ressources,
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Switzerlar brains of its people:..
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The great outdqors is part of 2016 # R AP A F R
our identity. : e &L A e WA
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Back to nature: In times of Ev AR 2FIEFN F S
globalization many people wish ARYRERBELTH
silence, recreation and real oo U RAAES RS V4R
experiences. A huge trend W o

which is supporting ecotourism.

In 2013 scenic attractlveness vas.tf i : ,
. : rE{ﬁJ‘ﬁr‘l"E‘lJ {%'}—;
important factor in choosing a tour foF

mountain bikers (92%) and cyclists (89%). | | $ W PFd A %f': ®

2013 E- pRPHA o 04%%F
C0206% LB B4~ 89%

“ntmﬁw &5 . Eﬁ%_%é’%‘hﬁi%
They also sa ature “MountainS* and Scem P fe b £ & TR

PR T T
23
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Positioning. Switaartanst,
. A
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The Swiss experience -+ slogan: “get natural.”
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Switzerland.
frolead)
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Switzer
connects the whol

ZCBRARR/EEE
I SwitzerlandMobility | & %373 2 B - &

LR BT F LD

3

“"Reason 2: Network of routes/Acce:
SwitzerlandMobijlity prevides unifarm signalisa
and mountain-biking, skating and.canoeing rg
whole country: :

T A RRER

Redson 3: Variet >
Switzerland is-a small country. with mazing variety. You
ive landseapes from g 0 palms, local cultures a
traditions and four offigidilangtages. =P ERE
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Swiss Nature Parks I/11. .l

Schwaizer Parks

mLp R I

L
e Natire Parke 11 B LA RIE NI
wiss Nature Parks . Switzartand. o
- *p R L }:E l;ﬁ"FE/z (2007 #1271
Nat d Cultural Heritage Protection Act (since 1% of Dec. 2007) PR )
» Nature and Cultural Heritage Protection Act (since 1° of Dec. v e A b L -
= Parks are areas with high nature and landscape values. e m o R BRARER ’%‘“'% B2 %
= There are 3 different park categories: cZ AR
= national park ETUN
- regional nature park 1 BE= 7l
« nature discovery park 2. % 3 E] ‘Jg A [ﬂ
= The cantons support efforts to create parks and ensure the participation of the .
- " 3. B REEAM
population of the communities concerned.
- The federal government guarantees financial support to the cantons in s MR A Frig O F] o T i}:)ﬁ'l 5 RE AL
establishing, operating and for the quality assurance of parks of national g
importance. '4 o
AOVENTHEWITIIRLAND 1 . st =R J}/( F\T 2 ijg ji ﬁsc_ ,g K
o oFE W?\»&?Hﬁ nﬂ%’f’
e
ammnd.

A Swiss nature park is not only
about nature protection.

It's also about supporting the
local economy and keeping
local traditions alive.

ARIF AR E2 R
{u Bigw 3 5

F_'.. u}é@
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Swiss Alpine Club. Suitzartang.

= The Swiss Alpine Club is providing
trainings for mountain guides etc. . ' 5 o
"y < il 2R Y 2l 4
- They manage 152 alpine huts for £ A ‘. . FRINE SRR
individual guests and groups (hikers, LB A 2 B ﬁ’- .
climbers, mountain bikers etc.).
= An authentic and real nature NI )
experience in the Swiss Alps.
I hE e R
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Hugh Potential for Summer — Alpine Produkt. siiaras

ST Prionty Markets | ST Swogc Giowt Markats | 51 Actve Markets
cH DE PR M NL UK USA cN BR SEA Goo D JSC Ru Au PEL AT P kR cA ES Norics

B A% ATR J% % AT A% 9% 19N AR JUE LIS IO J9R 4 IR ATR 01K 41K ATR 1R
% IR 26W MW % TN TR 10N MR ITR W I0% 20N 2% 20% 2% 22W MW 29% DM

Ze » 2 < Dy
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% N MM BN AWR MO DX 10% IR 1PN BOW UM 10N 1IN 0N MR IR BN AIR uw
I IEN TR OTH O4R TOM OOW OFS 2OW OO TER LK 1% Z0% 1SN OTR ZOW 7R 14K 1
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Switzerland.
frolead)

SMOVEVTHEWITDINLAND 22
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e

ctive, authen
are the key

A good productisthebest marketing - fill it with emotions to win
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The hiking and cycling trails are
leading our guest in an eco-
friendly way into remote alpine
areas where the local economy
benefits from it.

' on mu[tl -day tour spent

TR FREEE I Y P
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¥ ¥ AT KEE

2013 & 33+ > 5 ¥p &4 2EiCF 2
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2010/2011: Years of hiking I/II. S———

= In 2010 and 2011 Switzerland Tourism focused its marketing on the hiking
experience as we knew this is the most popular activity in Switzerland.

+ To attract new guests we defined top 32 hikes as best-of selection so we
focused on a specific amount even we have 60'000 km of hiking trails.

P vy e

w g -
Pets  tew 0 e G sy wwoy e s sew  seew wete Swge tew o

Sporting activites.

FLOVEVTHEWTTIINAND 2

B
g,
. , &
2014: 100 years of Swiss National Park I/Il. Switzartand.
= The oldest National Park in Europe is i &
offering pure wilderness and enjoys a — SR
huge popularity in Switzerland. A _"
= In 2014 we celebrated its 100 years : - 2
since its creation. ’g‘ {; J o
= Challenge: How can we celebrate the (8 e b

jubilee and use it as marketing
platform for all other Swiss Parks?

SLOVENTHEWITTERLAND 11
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2010/2011 : 7 L& 1/
- LBk £ 20102011 & B £ 8L A

LA o - i&{ﬁ%—l_&%ﬂ" % 2% 5

a2
é
w o

2010/2011 : 7 L& /11

2014 &
RLARSFF EEER

C ML REASTRTAF ! BEp
RERR A5

< 2014 & B A = 100 i &

c PR AL PR FHE B D
# ?



or
2014: 100 years of Swiss National Park Il/II. Srtmartens

. . % 2016 & 2017 &
2016 & 2017: Intense marketing for cyclists. Switzortang. ) -
SpEIHLEd

+In 2016 ST is promoting cycling holidays in Switzerland as cycling is an - 2016 = TRk A < 4 -fﬁ‘.ﬁf Bp H & D
increasing trend in many markets — mostly urban areas. P, ATH R R 25 4 B o

P R i

- Content is king and without content there is no marketing: = PRt oA we B

= For 2016 ST is producing new web content on MySwitzerland.com for mountain bikers. . P\ 7§ ’j {_}_ xE ° 7{?!.’ P\ Z ’ 7{371 f‘ frd
» For 2017 5T is producing new web content on MySwitzerland.com for road cyclers. P & e
= ST is developing specialized hotels called “Swiss Bike Hotels" to complete the + 2016 # F L& gezh
Swiss cycling experience. http://www.myswitzerland.com/
= Further on ST cooperates with BMC Switzerland as well known premium e e .
brand in the cycling industry to get access into the communities. 12017 & 2R B et
http://www.myswitzerland.com/
v 8 cBFELENE T IHEE s UG HE
B %

ELER SRR N
BMC Switzerland & i%.35 3 A+ 3
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Switzerland.
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4 i@ #- SwitzerlandMobility
) Ry B

How to use a trail network for tourism. Dittertayis

HiE B kiE
AAEE+ ¥F = i
(A%) (mw)

Infrastructure Operator

{Hardware) (Software)

SwissTrails

Siesia Mabit

AOVDNTIEWTIIAND 3
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B Wi
SwissTrails as official operator for SwissTrails owhzertand. b . é‘% - ] ]
self-guided tours. ¥ % p * FiF SwissTrails
« SwissTrails http://www.swisstrails.ch/ 3%

= SwissTrails (www.swisstrails.ch) is offering an all-in-one solution: .
Be— I I PR AR

« attractive packages for active holidays

- luggage transport b o =
- rental bikes < ¥R HE ;;“i: 7 A2
« helpline . 1= EEY
« meet & greet at the airport [ & =
« transfer services « H B fg?
= SwissTrails is supported by every touristic region. In return SwissTrails is s B
packaging attractive active holiday offers for each region and operates them. o MR E
—— . . R PRI
o 3Rk F ¥ A3 SwissTrails: 2 2 %
Big sy e
N , il
SwissTrails offer packaging. Swizertand..
SwissTrails offer packaging
s
SwissTrails hiking and
biking offers

Thank you. E#HHPR
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